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The main purpose of this article is to investigate the satisfaction of tourists
regarding the acceptability of Iran tourism and the brand loyalty of the tourism
destination. The data required for this research was collected by a simple random
sampling method from foreign tourists in Bandar Abbas and using a
questionnaire. Due to the fact that the size of the population is unknown,
Cochran's formula was used to determine the sample size, and the number was
385. The samples were collected from various tourist centers through a
questionnaire. The research is applied in terms of objectives and quantitative and
survey in nature. Data collection was done in library and field. Data collection
tools include researcher-made questionnaires from semi-structured interviews.
The data analysis method was descriptive statistics and t-statistics in spss
software and structural equation model in PLS software. The obtained results
indicate that the tourists were satisfied with the experience of visiting Iran and
also that the place of residence, the general attitude of the people, urban furniture,
compliance with driving rules and regulations, respect for the rights of others,
the cleanliness of the tourist destination city, quality infrastructure, security Jani,
tourism attractions, shopping facilities, having an advantage over other regions,
have a significant effect on the acceptability of Iran's position among countries
and loyalty to the brand of Iran as a tourist destination (P < 0.001)
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Extended Abstract

Introduction

Tourism, as a growing economic process, has
different types depending on the type of place
and tourism region. Each region, place or
destination has special characteristics and
different strategies should be developed based
on the strengths of these places. Currently,
tourism has become one of the most important
components of development and economic
prosperity of most countries. The high level of
competition has been one of the most difficult
challenges for countries to attract tourists.
Providing more and better services that lead to
a reduction in costs and an increase in loyal
customers and, as a result, an increase in the
occupancy rate, as well as knowing customer
tastes and characteristics and consumer
behavior are important. It has a high potential
for marketing tourist destinations in the world.
In the 90s, some changes at the global level
caused a shift from luxury tourism to mass
tourism, especially to the Middle East coasts.
One of the aspects that cause the development
of sustainable tourism in any country or region
is to identify the current situation of
international tourism. To reach the desired
stage, it is necessary to examine the social and
environmental demands of tourists and to
reach their satisfaction. In this research, an
attempt has been made to investigate the level
of satisfaction of tourists regarding the
acceptability of Iran tourism and loyalty to the
brand of Iran's tourism destination, in order to
understand the acceptance of Iran as a tourist
destination from the point of view of foreign
tourists and analyze the indicators of Iran's
acceptability. Knowing the acceptability
indicators of this research has targeted the
level of satisfaction of tourists regarding the
acceptability of Iran tourism and the brand
loyalty of Iran's tourism destination.

Methodology

The descriptive research method was survey
type and applied in terms of purpose. Among
the tourists and activists in the field of tourism
in the form of a cluster using the Cochran
formula, 15 people who are experts in the
tourism sector, 50 people who are students of
the field of tourism and managers of tourism
agencies and 320 people who are tourists, a
total of 385 people were used as a sample size.

The samples were collected in a cluster
method from different tourist centers through
a questionnaire. The questions were measured
in the form of a Likert scale. After collecting
the data, the statistical method of structural
modeling was used to analyze the data and
answer the research questions. Using
statistical software such as SPSS and PLS, the
collected data were analyzed. In this research,
after identifying the factors affecting tourists'
satisfaction, the scale of tourists' satisfaction
with Iran tourism experience was divided into
four main factors including “tourist
experience”, "tourist services", "tourist
facilities” and "tourist environment” with the
confirmation of statistical criteria such as
Cronbach's alpha coefficient. And the
approval was done. Also, in this research,
structural modeling was used to investigate
the relationship between different factors
affecting tourists' satisfaction. In this method,
different variables and the relationship
between them are placed in a statistical model
and the model is analyzed using statistical
software such as PLS.

Results and Discussion

Data in Table 2: Regarding tourists'
satisfaction with accommodation, 23.6% of
tourists  were  highly satisfied  with
accommodation, while 5.6% were somewhat
satisfied with accommodation. 27.27 high
satisfaction and 33.2% low satisfaction
regarding quality infrastructure, 54.74% high
satisfaction and 45.5% low satisfaction
regarding life safety, 12.50% high satisfaction
regarding tourism attractions And 84.15% of
low satisfaction, about shopping facilities,
40% high satisfaction and 18.18% low
satisfaction, about having an advantage over
other regions, 2.52% high satisfaction and
94.11% low satisfaction. 47.01% of the
respondents were very satisfied with the
general attitude of the people to the tourists,
and 5.5% expressed their satisfaction to a
small extent. Regarding the cleanliness of the
streets, 13.25% were very satisfied and on the
other hand 211.0% were slightly satisfied.
Regarding the observance of driving rules and
regulations, 28.3% of the respondents were
very satisfied with the observance of the rules
and 16% were slightly satisfied. Respecting
the rights of others had higher answers with a
high rate of 24.4 and a moderate rate of 38.4.
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Observance of cleanliness by people in public
places was good and 39.5% higher than other
options.

Conclusion

The results of this research can help tourism
companies and organizations related to
tourism to propose the best solutions for the
development of the tourism industry to
increase the satisfaction of tourists and loyalty
to the destination brand. Also, the results of
this research can help managers and planners
responsible for tourism in the country to
provide suitable programs to attract tourists
and increase the country's income. In this
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