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ARTICLEINFO | Abstract

With the ever-increasing number of media, the audience is trying to choose a
PP: 221-235 media that has more variety and appeal while being appropriate to their criteria
and interests. Considering the importance and influence of advertising in
attracting the attention of the audience and the need to measure its
effectiveness, the aim of the current research is to model the effective factors
on the evaluation of the effectiveness of television advertisements. The
statistical population of the qualitative part was formed by experts familiar with
the subject of the research, who were interviewed with a non-random and
Eﬂ." E targeted method until the theoretical saturation of 15 questionnaires. In this
research, a researcher-made questionnaire was used in order to collect the
required data in order to measure the investigated variables, and its validity and
Eﬂ reliability were confirmed by the opinions of experts. For data analysis, the
content analysis technique was used. Qualitative was used and the desired
software is Max Kyoda. The results showed that the dimensions of the model
include 31 components and the modeling results showed that the model has a
Keywords: Effectiveness, | good fit.
Advertising, Television
Audience.
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Extended Abstract

Introduction

Advertising is one of the basic means of
communication between the business unit and
the external world. Both in terms of attracting
and obtaining information in the field of
environmental priorities and in terms of
publishing information that the interested
groups put as a conscious oOr unconscious
condition for communication with the business
unit. Determining and understanding consumer
motivations is an important stage to ensure that
by providing a product, the relevant
motivations will be satisfied. Currently,
television is one of the most important tools
influencing the thoughts of the audience.
Usually, the ease of access to television and the
ease of surrendering to it are among the
conditions that can easily create effective
communication with the audience.
Advertisements influence consumers' attitudes
and purchasing behavior and by increasing
brand awareness and promotion. Its image
helps organizations in increasing their market
share. Nowadays, a large part of the budget of
large companies in the field of services and
production is allocated to the allocation of
financial resources necessary for advertising in
mass and social media, because simply
producing goods or providing high-quality
services cannot guarantee success and staying
in the highly competitive field. Manufacturing
and service industries. Today, advertisements
have different colors and types, each of which
has advantages and disadvantages, and
depending on the type of media chosen to
present advertisements, its effectiveness will
also be different. Due to the emergence of new
types of mass and communication media,
companies advertise their products and services
in many of these networks, but they still state
that television is still the number one and most
popular medium, and the effectiveness of
advertising on the television audience, among
others There are more media. Recognizing and
evaluating the impact and effectiveness of
advertisements on television on the audience
can determine the strengths and weaknesses as
well as the threats and opportunities for the
companies to advance in providing more
effective and efficient advertisements for them.
Increase more customers and maintain old
customers. The necessity of the present

research is that during the investigations, no
research was found that seeks to develop a
model to evaluate the effectiveness of
advertisements on the television audience.
Therefore, the results obtained from the
research and using the opinions of experts in
the field of media management, business
management and marketing and academic
experts, can provide a suitable and practical
model to the senior managers of service and
production companies and in order to develop
the role of television as a national media in The
country level took practical steps for the
economic development of the country.

Methodology

The method used in this research is qualitative
and fundamental theory. The statistical
population of the research is managers,
assistants and senior experts of the media and
broadcasting of Mazandaran, Golestan and
Gilan provinces, and members of the faculty of
media management and business management
in the Azad universities of Mazandaran
province (14 academic units). In order to
sample in this section, due to the importance of
the research topic, a range of key informants in
the field of "Evaluation Model of Advertising
Effectiveness on Television Audience" are
selected, which according to the rule of the
qualitative approach in this section is one of the
sample methods. Qualitative sampling called
the "snowball" sampling method should be
used. Finally, the selection of experts continues
until theoretical saturation is reached. In this
research, foundation theory is used both as a
research method and as an analysis method.
Because due to the lack of a coherent and
strong theoretical framework regarding the
"model for evaluating the effectiveness of
advertisements on the television audience", the
researcher used it as a research method and
then, due to the use of semi-structured
interviews based on the foundation's data
theory, as an analysis method. And the analysis
will benefit. In order to analyze the obtained
data, the grounded theory method was used.

Results and Conclusion

The aim of the current research is to identify the
factors affecting the effectiveness of television
advertisements, which with the investigations
carried out, there are 5 main components
including the causal factors, which are: brand
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awareness, brand image, brand value, brand
development, creating brand experience and
brand identity. Fields include: content marketing,
training, content production, guides and recipes,
creating differentiation, suitable content, mental
engagement and audience building, intervenors
include: software and hardware, human power,
support network, establishment, Effective
application, localization of technology, strategies
include: search engines, value creation, support,
information, innovation, consequences include:
public relations, criticisms and suggestions,
receiving feedback, creating motivation, sharing,
membership and loyalty.

Advertising is one of the most essential elements
of business success, and companies use various
advertising tools to attract customers and increase
brand recognition and overtake their competitors.
Due to its influence and wide target population,
television has established its position as one of the
best advertising methods in different markets and
is considered as an interactive and multi-purpose
method in today's world, with significant
differences  compared to  environmental
advertising and billboards. Compared to
environmental advertising, it is possible to show
products to different audience groups. Also, the
possibility of displaying special effects, attractive
sounds, and dynamic stories has made this type of
advertising a different and attractive tool. The
ability to convey important feelings and messages
with the help of moving images and attractive
sounds has made the company "Fraad Gostar" an
elite in the field of producing television teasers, at
the same time, in the production of radio teasers,
using the power of words and sounds to create
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