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Studying the individual and social lifestyle of different people is of special
importance. The main purpose of this research is to study the lifestyle and
compare the gap between the current situation and the desired lifestyle of Iranian
marketers. This research is of descriptive applied type. The statistical population
of this research is marketing experts, especially company managers and
marketing managers, as well as people active in marketing companies. The
statistical sample includes articles, theses, and 50 experts from the statistical
community of marketing experts, especially company managers and marketing
managers, as well as people active in the discussion of marketing companies and
universities. The research tool of the questionnaire includes the components of
lifestyles extracted from the analysis of the theoretical foundations and the
background of the research, with the validity approved by experts and the
reliability of consensus coding using the Holstein method with 0.93. SPSS
software for descriptive and inferential statistics (paired t) was used for data
analysis. The findings showed that the personal and social lifestyle of Iranian
marketers consists of 59 indicators, in 8§ components of communication and
informational knowledge; general marketing knowledge; personality traits; free
time; managerial knowledge and awareness; nutrition, hygiene, and appearance
skills; religious knowledge; and specialized marketing knowledge was
categorized. The findings of the gap analysis showed that there is a gap between
the current and desired status among all indicators of individual and social
lifestyle of Iranian marketers. In other words, it is necessary to reduce the gap
between the current and desired situation by improving the current situation in
the indicators of personal and social lifestyle of Iranian marketers.
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Extended Abstract

Introduction

Lifestyle is defined as the actual manifestations
or patterns applied by consumers, focusing on
the activities, interests, and opinions they
choose to spend their time and money on.
Lifestyle can be considered the most popular
psychological variable used by marketers for
market segmentation. Studying consumer
lifestyle helps marketers design effective
marketing  strategies. Marketing, as an
important part of business, deals directly with
customers. It plays an important role in creating
and maintaining the company's image among
customers. Therefore, identifying the drivers of
improving the lifestyle of marketers can be
considered as one of the most important issues
in gaining a competitive advantage for the
company, increasing customer attraction,
increasing and maintaining customer loyalty to
the company's brand, etc. Consumers are
influenced by many factors and their behavior
is shaped by their culture, tradition, and
lifestyle. Lifestyle is very important for
marketers because they can shape their
strategies based on the requirements of their
customers. Insight into the lifestyle of target
customers provides businesses with different
ideas for developing marketing and advertising
strategies. Lifestyle modification in its general
sense, both psychologically and physically, can
be one of the best ways to prevent the
occurrence of various diseases in humans. Most
previous research has focused on studying the
lifestyle of consumers, and there is little
research that examines the lifestyle of
marketers. Also, in Iran, no research has yet
focused on examining the individual and social
lifestyle of marketers. Accordingly, there is still
a theoretical and practical gap in this field.
Therefore, considering the studies conducted in
previous research on lifestyle, it is noteworthy
that there is research on the drivers and
improvement of marketer lifestyle, but no
significant effort has been made in identifying
the gap between the current and desired
situation. Therefore, in this study, the lifestyle
of Iranian marketers, and the identification of
the components of individual and social
lifestyle in business and the identification of the
gap between the current and desired situation
have been examined for marketers. And for this
purpose, it answers the question of what is the

current and desired state of Iranian marketers'
lifestyle?

Methodology

This research is considered a field and survey
research and applied research. First, using
qualitative data and in order to collect the
components of marketers' lifestyle, theoretical
foundations and research background were
used in a library method through the study of
texts, books, articles, documents, etc., and the
components of Iranian marketers' lifestyle were
determined. Then, through field research, in
order to examine the gap between the current
and desired state of Iranian marketers' lifestyle,
data were collected through a questionnaire and
analyzed with a gap analysis approach. The
statistical sample of the research includes
theoretical ~ foundations  and  research
background and 10 experts in the field of
marketing, especially company managers and
marketing managers, as well as people active in
marketing companies and universities. The
validity of the tool was confirmed by experts,
and the reliability of the tool was also
confirmed by using consensus coding of
experts using the Holst method.

Results and Conclusion

Using content analysis techniques and library
studies, 59 indicators were counted as components
of the individual and social lifestyle of Iranian
marketers, which were categorized into 9
categories: "communication and information
knowledge", "personal characteristics”, "leisure",
"management knowledge and awareness",
"nutrition skills", "observance of health standards",
"care for appearance and fashion", "religious
knowledge" and "marketing knowledge". Then, in
order to refine and evaluate the importance of the
extracted indicators, using the snowball method, 18
experts who are specialized and knowledgeable in
the subject of human resource and marketer society
lifestyle were considered and evaluated using a
fuzzy Delphi approach with an executive algorithm
and through the steps of a) defining linguistic
variables: b) first survey. The results show that in
the first round of assessment, the highest score
(average importance) was given to the category of
"marketing knowledge" and the lowest score was
given to the two categories of "nutrition skills" and
"religious knowledge". Also, a value higher than
0.5 for Kendall's W coefficient also indicates
acceptable agreement of opinions in this test.
Based on this, the research findings can be stated
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that Iranian marketers are known for carrying out
activities in different dimensions of personal and
social life. Iranian marketers need eight skills such
as communication and information skills; general
marketing knowledge; personal characteristics;
leisure time; management knowledge and
awareness; nutrition and health skills, and
appearance; religious knowledge and specialized
marketing skills in order to be empowered in their
specific personal, social, and professional activities
and achieve their specific goals. The research
findings showed that there is a significant gap and
gap between all indicators of Iranian marketers'
personal and social lifestyles and the current and
desired situation. In other words, it is necessary to
reduce the gap between the current and desired
situation by improving the current situation in the
indicators of Iranian marketers' personal and social
lifestyles. Among the component indicators, the
largest gap between the current and desired
situation is as follows:

1 .Communication and information skills: searching
for information, multiple business trips, type of
transportation, communicating with different people
in real and virtual space, meeting with sellers and
business owners, and surveying audiences

2 .General marketing knowledge: complete mastery
of the marketing mix, advertising knowledge, and
knowledge of marketing strategies

3 .Personal characteristics: thinking and learning,
number of working hours, family-oriented, creativity
and innovation, work commitment, trust-building,
and concem for family issues

4 Leisure time: visiting, meeting friends, afternoon
naps, recreation and sports, music, paying attention to
buying cultural and educational goods, club
membership, exposure to television and other media,
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