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ARTICLEINFO | Abstract
In recent years, the business environment in the world has witnessed many
PP: 871-888 changes and developments; among these changes, we can mention the change in
the attitude of firms from tangible assets to intangible assets. Brand is one of the
intangible assets of any company that creates high value for the company. This
research was conducted with a mixed approach. In the qualitative part, 15 experts
in the field of marketing were interviewed through a questionnaire and after
coding, the conceptual model of the research was presented. In the quantitative
stage, the questionnaire was answered by employees and senior managers of the
Eﬂ." E companies and finally the designed model was tested through the structural
equation approach. Based on the results obtained, entrepreneurial orientation and
marketing capability have a positive and significant effect on brand orientation
] % and the effect of entrepreneurial orientation is greater. Also, brand orientation
has a positive and significant effect on value co-creation and brand performance.
Brand performance also affects financial performance and value co-creation also
has a positive and significant effect on brand performance. Therefore, all
Keywords: Orientation, research hypotheses have been accepted.
Brand, Trademark,
Structural Equations
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Extended Abstract

Introduction

A well-known brand, as a source of
information and a risk-reducing element
associated with purchasing and consumption,
can facilitate the customer's purchasing
decision process and significantly reduce the
challenges that customers face when making a
purchase. Branding helps customers to be
confident in the appropriate level of perceived
value and evaluate them against competitors.
Brand equity and its impact on customer
behavior, including in business-to-business
marketing, is an important topic in the field of
marketing.

Methodology
This research was conducted using a mixed
approach.

Results and Discussion

In this study, a mixed method research method
was used to analyze the data. Mixed method is
a combination of qualitative and quantitative
methods. In other words, mixed methods
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